
FCC Commissioners Date: March 7,2007 
Michael Copps and Johathan Adelstein 
And Nominee Robert McDowell 

Honorable Commissioners, 

As a senior citizen, I have a hist'orical example of the virtue of local ownership of 
broadcast media. I grew up in Wauwatosa, Wisconsin, a suburb of Milwaukee. When I 
was a junior in high school, WOKY Radio Station was just being established. It played 
all the hit tunes of the day. 

During my freshman-sophomore summer at home from college, my friend Tom 
Schneider, then a Junior at Marquette University, had a weekend job as the disk jockey at 
WOKY and invited me along one August Sunday evening. The station had a whole 
gymnasium filled with shelves of records and near the entry a parakeet in a cage. 

Tom got the station set up for his shift and announced some of the records and set them in 
place on the turntables. He then decided to show me the parakeet so he opened the cage 
and took "Tweety" out on his finger and we tried to get it to speak. Before long, the 
parakeet was flying in the gymnasium and, on occasion, perching on records in the usual 
manner for those birds. 

With the dilemma at hand, both Tom and I were tracking the parakeet to return it to its 
cage. Before long we could hear the first tick of the last record being at its end. By the 
second "tick" Tom was at the door to the announcers' studio and before the third "tick" he 
had the microphone tightly in hand and the button on saying "Ajax, the foaming cleanser, 
..... boom, right down the drain" and hit the floor with a bounce as he announced the next 
record and, by then, on his feet again, put the platter on the turntable. I never heard any 
comment from the listener audience about the double "tick." Since WOKY is now an 
"old music" station, when I come home, I always listen to WOKY. I only heard the 
repeated clicks from a parakeet (deposit once on an old Christmas record. . 

My point being, with the mass-owned media of today, the timeslots that would allow our 
youngsters air time practice to develop a future career are gone. Clear Channel, that 
currently owns WOKY, has the favorite long-term disk jockeys during prime listening 
hours and then puts on shared programming during weekends and after midnight till 
morning. These shared broadcast hours save money, but eliminate the time slots for up 
and coming announcers, eliminate the local announcements as weather warnings and 
other emergency items, and put the media in the same category as fast foods. 

Tom Schneider got his certifications and two years of announcer experience at WOKY in 
1956-7. And he applied this early experience in developing a long, exciting career with 
NBC. Our youngsters today don't have those time slots to hone their skills. 

Respectfully submittql, // 
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Summary of My Presentation 
My name is Samuel Gresham and I'm a member of the board of Common Cause/Ohio and 
AARP Ohio. I am also a 35-year activists in the state of Ohio and most recently 20 years as the 
president and Chief Executive Officer of the Columbus Urban League 

The Broad Subjects for this hearing are: 

National Broadcast Ownership Cap - limits the ability of any entity to have an ownership interest 
in broadcast licensees covering more Ihan 35% of the country (remanded by the D.C. Circuit in 
Fox Television v. FCC). 

Dual Network Rule - Prevents major broadcast networks (ABC, NBC, CBS, and Fox) from 
owning interests in each other. 

"Duopoly" Rule -- limits the number of broadcast stations an entity can own in any given market 
(remanded by D.C. Cir. In Sinclair v. FCC). 

Local radio competition limits -- examines the number of radio stations an entity may own in a 
local area. 

A subject area I want to highlight the most is local radio competition limits and the effect on 
black news and the Black communities; access to the broad political issues as voiced by leaders 
in our community. 

1. Fundamental to my presentation is the belief the airwaves belong to the people. 

2. Born in the throes of the Black Freedom Movement, commercial black radio cannot be 

replaced by alternative information systems. So pervasive is black radio's reach and 

influence among African-Americans. 

3. African-Americans were caught between two valid sets of demands - Black Community 

access to the airwaves, and Black ownership of broadcast properties. With the 

enthusiastic support of the entire Black body politic, the entrepreneurs won great 

victories, increasing their propeities sevenfold in the space of a generation, and their net 

worth's by far more 
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4. In the process, Black "stand-alone" stations, typically managed by businesspeople with 

long-standing roots in the community, have been forced out - or have cashed out. 

5. There need not have been a contradiction between Black ownership and community 

access, including the maintenance of quality news operations. In a betrayal that, we 

believe, has been a major factor in the relentless decline of Black political power. 

6. News isn't even on the radar screen. Indeed, so insidiously have disc jockey patter and 

the talk show format been substituted for news that large parts of the Black public may no 

longer know the difference. 

7. In 1960's, reporters from Bllack-oriented radio stations provided African-Americans in a 

daily diet of news - hard, factual information vital to the material and political fortunes of 

the local community. Comniunity activists and institutions demanded, expected, and 

received intense and sustained coverage of the fullest range of their activities. 

8. On the streets and at press conferences, Black radio journalists jostled with white and 

African-American reporters from "general market" radio stations, to form a local press 

corps that competed for the Black public's attention and respect. Movements sprouted, 

thrived - or self-destructed - in a marketplace of contentious community and media 

voices. Black radio news had been called forth by the Civil Rights and Black Power 

movements of the previous decade. 

9. Black-oriented radio journalism has plummeted. 

IO .  Commercial radio doesn't think that African-Americans are interested in news and issues. 

They do have some kind of talk or issues (programming), it's one show that airs early on 

a Saturday or Sunday at like 5 a.m. Who is going to be up to listen to that?" 

11. Local Black radio news was an indispensable ingredient in to form a progressive post- 

Sixties Black political class. It was a fountain of social democracy, focusing the spotlight 

(microphone) on groupings engaged in transforming a Jim Crow America to ... something 

else. The early to mid-Seventies was the Golden Age of both local Black radio news and 

grassroots urban activism -. an historical synergy. 

12. The dependence on Black-formatted news radio for information specifically relevant to 

African-American life that Dr. King spoke of in 1967 continues to this day - but the 

masses have been placed on a starvation and narcotized diet. Black corporate media 

owners - the beneficiaries of a people's hopes and misplaced political capital - are 
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among those who are force-feeding the population a newsless and often lyrically toxic 

broadcast mix 

13.Yet most discussions of media reform simply decry the general distress among surviving 

(small) Black radio owners, while leaving blameless those Black corporate players that 

have benefited from consolidation - such as Radio One, whose star rose to mega- 

heights following passage of the corporate-written Telecommunications Act of 1996. “The 

company’s voraciousness mirrored the consolidation throughout the radio industty after 

rules limiting the number of stations one company could own nationally were lifted in 

1996,“ This, despite the mal decline in minority owners’ fortunes. Or believably, 

because of it. 

14.The segmentation of radio - slicing it up into isolated demographics, sealed off from one 

another’s conversations - that is the hallmark of corporate consolidation, becomes even 

more destructive to the social fabric in the absence of regular news broadcasts. 

15. Without local news operations .to keep highly segmented listening audiences aware of 

what the other “demos” are doing, there is little prospect of truly mass political action 

across lines of age and ethnicily. Substituting for news, Black-oriented radio offers. 

16. Local radio competition limits examines the number of radio stations an e n t i  may own 

in a local area. There is no more important issue in the African-American community, 

coupled with the idea that the airwaves are owned by the public. Our democracy needs 

an informed public, no more is this truism real than in the African-American community? 

The local ownership that understands the role of the media in facilitating democracy 

should be reflected in the laws and rules that are propagated by the FCC and the 

Congress of the United States. Anything less than that is not in the true interests of 

preserving public airways. 
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My name is Samuel Gresham and I'm a member of the board of Common Cause/Ohio and 
AARP Ohio. I am also a 35-year activists in the state of Ohio and most recently 20 years as the 
president and Chief Executive Officer of the Columbus Urban League 

The Broad Subjects for this hearing are: 

National Broadcast Ownership Cap - limits the ability of any entity to have an ownership interest 
in broadcast licensees covering more than 35% of the country (remanded by the D.C. Circuit in 
Fox Television v. FCC). 

Dual Network Rule - Prevents major broadcast networks (ABC, NBC, CBS, and Fox) from 
owning interests in each other. 

"Duopoly" Rule - limits the number of broadcast stations an entity can own in any given market 
(remanded by D.C. Cir. In Sinclair v. IXC). 

Local radio competition limits - examines the number of radio stations an entity may own in a 
local area. 

A subject area I want to highlight the inost is local radio competition limits and the effect on 
black news and the Black communities access to the broad political issues as voiced by leaders 
in our community. 

Fundamental to my presentation is thle belief the airwaves belong to the people 

Born in the throes of the Black Freedom Movement, commercial black radio cannot be replaced 
by alternative information systems. So pervasive is black radio's reach and influence among 
African-Americans. 

Black America surveys a broadcast laindscape in which serious political struggle has already 
become problematic, if not impossible. As with all things in America, the Black road to 
consolidated media mush has been different from that of white America: Blacks supported the 
business ventures of many of the people who now electronically starve and abuse them. 

African-Americans were caught between two valid sets of demands - Black communlty access 
to the airwaves, and Black ownership of broadcast properties. With the enthusiastic support of 
the entire Black body politic, the entrepreneurs won great victories, increasing their properties 
seven-fold in the space of a generation, and their net worth's by far more than that. They were 
empowered to join the game of consollidation that began in the Eighties and reached fever pitch 
after passage of the Telecommunicatiions Act of 1996. Radio One emerged as the preeminent 
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Black market presence, with stations iin Atlanta, Baltimore, Boston, Charlotte, Cincinnati, 
Cleveland, Columbus, Dallas, Dayton, Houston, Indianapolis, Los Angeles, Louisville, Miami, 
Minneapolis, Philadelphia, Raleigh-Durham, Richmond, St. Louis, as well as Washington, DC, 
Detroit, and Augusta. 

In the process, Black "stand-alone" stations, typically managed by businesspeople with long- 
standing roots in the community, have been forced out - or have cashed out. News has most 
often been jettisoned in favor of ''talk'' - the seductive format that ranges from quality 
syndications that do have value to a national audience but provide little to sustain local 
struggles, to vapid, "barbershop"-type offerings, eclectic blocks of time filled with chatter, 
signifying nothing. 

There need not have been a contradiction between Black ownership and community access, 
including the maintenance of quality nlews operations. In a betrayal that, we believe, has been a 
major factor in the relentless decline of Black political power. 

Radio One, "The company's voraciousness mirrored the consolidation throughout the radio 
industry after rules limiting the number of stations one company could own nationally were lifted 
in 1996. Radio One boasts a 60-person research department that "randomly calls thousands of 
people and conducts 20-minute surveys of those who tune in to its radio stations." Do the 
people want news? Instead, the conversation is all about the sales value of entertainment 
programming. "If you're not [at parties, clubs and grass-roots events], you'll never be a big 
personality in the community, Those are the things that separate stations from one another." 

News isn't even on the radar screen. Indeed, so insidiously have disc jockey patter and the talk 
show format been substituted for news that large segments of the Black public may no longer 
know the difference. 

African-American radio audiences are the most loyal demographic in the nation, far more likely 
to listen to Black radio than Hispanics are to patronize Spanish-language outlets, and much less 
segmented than the white population. Consequently, Black radio is extremely profitable. For 
much the same reason, the near-extinction of local Black radio news has crippled Black 
community organizing. One can only imagine the kind of city Columbus and Cleveland might 
have become had Black radio news kept pace with the doubling of Black-formatted outlets. 
Rather than dwindling to almost nothing more electronic journalists might be covering 
community concerns for Black-oriented stations, cultivating an organized and aware population 
in the process of it and in the 

In 1960's, reporters from Black-oriented radio stations provided African-Americans in a daily 
diet of news - hard, factual informatiori vital to the material and political fortunes of the local 
community. Community activists and institutions demanded, expected, and received intense 
and steady coverage of the fullest range of their activities. 

On the streets and at press conferences, Black radio journalists jostled with white and African- 
American reporters from "general market" radio stations, to form a local press corps that 
competed for the Black public's attention and respect. Movements sprouted, thrived - or self- 
destructed - in a marketplace of contentious community and media voices. Black radio news 
had been called fourth by the Civil Rights and Black Power movements of the previous decade. 
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In scores of large, medium and everi small cities across the nation, the early to mid-Seventies 
saw a flowering of Black radio news, a response to the voices of an awakened people. Black 
ownership had relatively little to do with the phenomenon. According to the National Association 
of Black-owned Broadcasters (NABOB), there were only 30 African-American owned broadcast 
facilities in the United States in 1976. Today, NABOB boasts 220 member stations more or less 
- and local Black radio news is near extinction. 

With some notable exceptions, Black owners are as culpable as white corporations in the 
demise of Black radio news. 

Black-oriented radio journalism has plummeted. While 1,200-station Clear Channel deserves 
every lash of the whip as the Great I-iomogenizer of American radio, the chain operates only 49 
stations programmed to Blacks, and is dominant in no large African-American market. The 
Queen of Black broadcasting is Radio One. 

For 12 years, Tom Joyner has hosted a nationally syndicated show that reaches more than 10 
million. But that show, which originally focused on news and issues, has evolved into a mix of 
light entertainment and celebrity coverage. 

Tavis Smiley, a Joyner protege and former BET star, successfully launched National Public 
Radio's first black n e w  show in 2001. Smiley's show reached more than 87 major markets and 
900,000 listeners daily. 

Commercial radio doesn't think that African-Americans are interested in news and issues. They 
do have some kind of talk or issues (programming), it's one show that airs really early on a 
Saturday or Sunday at like 5 a.m. Who is going to be up to listen to that?" 

Black commercial radio is the primary communications system for African-Americans, reaching 
more than 80 percent of Black households. Born in the throes of the Black Freedom Movement, 
commercial Black radio cannot be replaced by alternative information systems. So pervasive is 
Black radio's reach and influence arnong African-Americans, there is no choice but to organize 
massively to force corporations - including Black-owned corporations - to reinstate hourly, local 
Black news coverage. 

The segmentation of radio-slicing lit up into isolated demographics, sealed off from one 
another's conversations-that is the hallmark of corporate consolidation becomes even more 
destructive to the social fabric without regular news broadcasts. 

Local Black radio news was an indispensable ingredient in the formation of a progressive post- 
Sixties Black political class. It was a fountain of social democracy, focusing the spotlight 
(microphone) on groupings engaged in the transformation of a Jim Crow America to.. .something 
else. The early to mid-Seventies was the Golden Age of both local Black radio news and 
grassroots urban activism - an historical synergy. 

The dependence on Black-formatted news radio for information specifically relevant to African- 
American l ie  that Dr. King spoke of in 1967 continues to this day - but the masses have been 
placed on a starvation and narcotized diet. Black corporate media owners -the beneficiaries of 
a people's hopes and misplaced political capital - are among those who are force-feeding the 
population a newsless and often lyrically toxic broadcast mix. 



As in the general market, the gradual extinction of local Black news is a product of corporate 
consolidation of media. However, the repercussions are far more disastrous in Black America - 
and consequently, for the prospects o f  the nation as a whole -distorting political structures that 
were, in large part, made possible through the synergy of grassroots activism and local Black 
radio journalism. The “leadership-creating” mechanisms of a people have been short-circuited. 
For a progressive movement that is numerically at least half African-American Where the Lefl m, the prospects are dire, indeed. ‘The co-sponsor of the telecom industry’s COPE Act, 
supported by two-thirds of the Congressional Black Caucus, was Illinois Rep. Bobby Rush - a 
former Black Panther! Chicago Black radio - as in most population centers - is virtually devoid 
of news, so who is to know what crimes are committed by the people’s “progressive” 
representatives? 

Radio One, with 69 stations in 22 of the top Black markets, geographically outweighs Clear- 
Channel, with 51 Black-oriented stations. But they have a critical element in common: neither 
provides local news. In political terms, they should be viewed as identical. 

Yet most discussions of media reform simply decry the general distress among surviving (small) 
Black radio owners, while leaving blameless those Black corporate players that have benefited 
from consolidation - such as Radio One, whose star rose to mega-heights following passage of 
the corporate-written Telecommunications Act of 1996. “The company‘s voraciousness mirrored 
the consolidation throughout the radio industry afler rules limiting the number of stations one 
company could own nationally were lifted in 1996,” This, despite the general decline in minority 
owners’ fortunes. Or plausibly, because of it. 

If there is to be effective action to bring back Black local radio news, it must take the form of an 
organizer‘s movement, spearheaded by those groups that still labor in the trenches of social 
change in the various localities - grassroots organizations whose predecessors’ struggles, 
decades ago, were catapulted from the paper-flyer age into the mass broadcast arena, when 
news from a Black radio source was available to be acted upon by millions of people. The 
Internet will not suffice; neither will alternative broadcast forms, as valuable a contribution as 
these mediums represent. The people listen to commercial Black radio, and the struggle must 
be taken to the owners’ doorsteps - regardless of race. Indeed, it is most crucial that activists rid 
themselves of the atavistic, counterproductive urge to embrace Black corporations that commit 
the same anti-Black crimes as whites. Such behavior is rooted in Jim Crow yesterday’s, unfit to 
confront today’s crises. 

The segmentation of radio - slicing it up into isolated demographics, sealed off from one 
another‘s conversations - that is the hlallmark of corporate consolidation, becomes even more 
destructive to the social fabric without regular news broadcasts. 

Without local news operations to keep highly segmented listening audiences aware of what the 
other “demos” are doing, there is little prospect of truly mass political action across lines of age 
and ethnicity. Substituting for news, Black-oriented radio offers. 

The long twilight of community struggle -the default assumption of Black “leadership” by 
corporate-sponsored Negroes, confused entertainers, and older Movement personalities who 
have extended their political lives by mastering the art of embracing the corporate camera - can 
only be ended by a frontal assault on Ithe one community institution that reaches most African 

8 



Americans: commercial Black-oriented radio. Such an offensive requires political and media 
education within the activist community, so that they can begin to imagine the contours of 
struggle in an environment of regular nc?wscasts beaming from every Black-oriented station in 
their locality, reaching "the folks" in their cars and homes and streets. Radio stations are 
vulnerable to community Pressure - they own little more than the goodwill of the public, a 
vulnerable commodity. 

There is no fundamental problem in vilifying Clear-Channel and other white corporations. Black 
folks know they deserve it. However, alctivists must overcome their hesitance to confront Black 
corporate media power - and should have learned a lesson through long experience with Bob 
Johnson's BET (he sold US out long before he sold his shares to Viacom). Black billionaires to 
not do a service to African-Americans simply by virtue of their existence. The radio stations they 
own owe the community at least as mulch as their white corporate brethren do: they owe us 
news. 

"Black talk radio is unexplored," he said. "Black people want to talk, want to listen and want to 
get the issues out there just like everybody else." 

If there is to be effective action to bring back black local radio news, it must take the form of an 
organizer's movement, spearheaded by those groups that still labor in the trenches of social 
change in the various localities-grassroots organizations whose predecessors' struggles, 
decades ago, were catapulted from the paper-flyer age into the mass broadcast arena, when 
news from a black radio source was available to be acted upon by millions of people. The 
Internet will not suffice; neither will allternative broadcast forms, as valuable a contribution as 
these mediums represent. The people listen to commercial black radio, and the struggle must 
be taken to the owners' doorsteps-regardless of race. 

Local radio competition limits -- examines the number of radio stations an entity may own in a 
local area. There is no more important issue in the African-American community, coupled with 
the idea the airwaves are owned by the public. Our democracy needs an informed public, no 
more is this truism real than in the Afri'can-American community? The local ownership that 
understands the role of the media in facilitating democracy should be reflected in the laws and 
rules that are propagated by the FCC and the Congress of the United States. Anything less 
than that is not in the true interests of 'preserving public airways. 
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My favorite radio station, WTPC:, owned by Clear Channel, was silenced this 

January after only two years on the air. Its format has been changed from 

Progressive Talk to Conservative Talk. Now all the commeroial talk radio 

stations in Central Ohio are conservative. There is just one Progressive Talk 

radio station left in all of Ohio, down from four. 55% of Ohioans voted for a 

Democrat for Governor in the last election; 58% in Central Ohio. 

The station manager claimed that no one listened and no one advertised, so the 

format change was purely a business decision. 

produced any documentation proving this, however. The claim that the format is 

unpopular has "poisoned the wel.1" of this new Progressive Talk format. 

The station manager has not 

The claim of low listenership i t s  understandable, considering the station did 

not market itself. I stumbled on the station by chance. The station's sales 

team sold ads at bargain-basement prices, raising doubts in advertisers' minds 

that the station had listeners.. The station's sales and promotions teams are 

not inept, however, because the top three commercial radio stations in the 

Columbus market are also run by Clear Channel. 

The station manager was indifferent - at best - to the survival of the station. 
A "mom-and-pop" owner would haws promoted the station, and would have h e n  more 

invested in its survival. A "mom-and-pop" owner would not switch to 

Conservative Talk anyway, because there's already four such stations available 

locally. 

Thus, the station management: did not promote the station; cited "business 

reasons" for the format change, without proof; is now airing Conservative Talk, 

which has heavy competition from established stations; and has created the 

false impression that Progressive Talk is unpopular, even though the majority 

of Ohioans voted for Democrats. 

Russ Childers 

Ohio Majority Radio Chairman 

296 E. Beaumont Rd.  

Columbus, Ohio 43214 

Phone: 614-483-8756 

email: childers,Z@osu.edu 



Testimony for FCC hearing on Media Consolidation in Columbus March 7,2007 

from Donald F. Utter, 194 Sinsbury Dr. N. in Worthington, OH 43085 

My major concern is the future af our democracy. Democracy is a form of government 
that is able to work complex prolblems, like educationb develop citizens. 

I worry about our democracy every day because of what has happened in the last 6 years 
including the loss of our world wide reputation& bemg-trustworthy. 

Without the active support of the main stream media, we probably would not have fallen 
for the lies used to justify invasion of Iraq. Our constitution puts the press in an exhaled 
position because ofthe essential role they need to play. Our concentrated media has not 
held itself accountable of the high percentage of Americans (70%) who believed the 

&y@" 

~ ~~ ~~~~ 

falsehood that A1 Queda and S a d k  Hussai  were linked. 
~ 

' 

' &?+dy.d- ,$1112"--ti&Lli J L  q c f4 i .ms7  
I seldom listened to the radio until Air America came to town in the summer of 2004.,The 
owners of the station, Clear Channel have taken Air America off the air. Now that 63% of 
Americans think the decision to go to Iraq was wrong, the view point of Air America is 
not a minority view, it is the majority view, but it is not even available. 

Yesterday Scooter Libby, @e a s s i s t a n t b o t ~ ~ o ~ I ~ ~ . B u s h , l w a s  convicted of 
obstruction ofjustice and lying. The investigation too!+.years w t h  one of our best 
prosecutors. This was a celebration of our democracy, but it shows how hard it is for 
citizens to find out what is going on when the top of the government is dedicated to 
secrecy and propaganda* is why we need the media doing its job. 

*L5 r 



M y  favorite radio station, WTEG, owned by Clear Channel, was silenced this 

January after only two years c'n the air. Its format has been changed from 

Progressive Talk to Conservative Talk. Now all the commercial talk radio 

stations in Central Ohio are C:onservative. There is just one Progressive Talk 

radio station left in all of Ohio, down from four. 55% of Ohioans voted for a 

Democrat for Governor in the last election; 58% in Central Ohio. 

The station manager claimed that no one listened and no one advertised, so the 

format change was purely a business decision. 

produced any documentation proving this, however. The claim that the format is 

unpopular has "poisoned the well" of this new Progressive Talk format. 

The station manager has not 

The claim of low listenership is understandable, considering the station did 

not market itself. I stumbled on the station by chance. The station's sales 

team sold ads at bargain-basement prices, raising doubts in advertisers' minds 

that the station had listeners. The station's sales and promotions teams are 

not inept, however, because the top three commercial radio stations in the 

columbus market are also run by Clear Channel. 

The station manager was indifferent - at best - to the survival of the station. 
A "mom-and-pop" owner would have promoted the station, and would have been more 

invested in its survival. A "mom-and-pop" owner would not switch to 

Conservative Talk anyway, because there's already four such stations available 

locally. 

Thus, the station management: did not promote the station; cited "business 

reasons" for the format change, without proof; is now airing Conservative Talk, 

which has heavy competition from established stations; and has created the 

false impression that Progressive Talk is unpopular, even though the majority 

of Ohioans voted for Democrats. 

Russ Childers 

Ohio Majority Radio Chairman 

296 E. Beaumont Rd. 

Columbus, Ohio 43214 

Phone: 614-483-8756 

email: childers.2@osu.edu 
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A Petition 
to keep the 

Progressive Talk format 
on 

WTPG 
1230 AM 

Columbus, Ohio 

December 27,2006 - 
January 24,2007 

2,7194 signers 



Richard Gehring 
I 

Darlene IBevelhymer 

!0772 Keep It Progressive!! Keep It Real!! 
13228 I listen to 1230 2-3 hours a day. 
13004 I have been a daily listener to this station for well over a year. On Jan 9th 

they will lose me for good. This is clearly an attempt by clear channel to 
suppress disseminating views from the republican party. They only allowed 
Air Arnerica in the first place because they didn't believe that their message 
would have any effect on the voting public. In Novembers election they 
realizied that they were wrong and now they are making moves to silence 
the voice of the majority and only allow people to hear the propagandist 
riaht wina nut iob talkina heads. 

station where Quinn and Rose tell us global warming is a hoax, and where 
Michael Savage refers to black kids as "ghetto slime", and tells gay people 
to "qet AIDS and die." WE DESERVE BETTER! WE DEMAND BETTER! 

33230 We need a voice of reason and respect in Central Ohio. We don't need a 

j3050 The airwaves belonq to the people! 
13221 
13147 Mr. Collins, I had not listened to 1230 AM since I was a teenager. WCOL 

was the only station we 'boomers' could abide. 1230 is burned into our 
memories. I had not listened to 1230 since the 1970s. I became a 
dedicated listener after hearing about Air America Radio. The desire for an 
accountable government is burned into our souls. Changing your program 
to the lowest common denominator is  a disservice and a disappointment. 
Pleas,e do not do this. Sincerelv, Mike Elzev 

427nA 

propaganda on the air. I sincerely hope that you 
eep the great programming of Stephanie Miller, Ed 

ublic airwaves. Please retain the 

1 Of 171 



re in Ohio. I want Progre~ssive 

nd WORK HARD to create another progressive 

talk iif this occurs. This is the problem with the Clear Channel Monopoly in 

periods of dead air, 2 feeds playing simultaneously minutes on end 
because no one was minding the store, etc.). Cincinnati needs a (good) 

ressive station, Columbus needs one, and there should be others in 

Years. 

0 
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'avid 

Fascism is an ugly path and the current trend of the media is following that 
path. Please do not bow to the multi-nation media corps. They have more 
rights then the US citizens. We Native Americans have been fighting 
Homeland security since 1492. Grow up and have some honor and respect 
for ya'ur actions. Respect others and the mother Earth who feeds and 
sustains you. Otherwise you will be held accountable for extinguishing the 
LIGHT that was once this countries oath. Power to the PeoDle. NOT 
The people in Ohio voted Democratic for a reason, corrupt Ohio and 
national politics. Progressive radio was the messenger that told the Repub 
message. Then the people decided. This seems to be more of the Repub 
messaqe, if YOU can't equal their intelliqence buy them out. 
Progressive radio is the best thing to happen to American and democracy 
(little "d) in 30 years. Those who fail to see the tide will be swept up in it. 
With ,the overwhelming predominance of conservative hate and loose-with- 
the-facts radio, it is inconceivable that management would make such a 
bone-headed move. It is not too late to reconsider. As a loyal AM940 
Clearchannel listener in South Florida, I am keeping a pulse on this issue 
and will remember the action that is ultimately taken here, and will vote with 
mv wallet and voice. Thank YOU for your reconsideration of this ill-fated 
In calx you haven't noticed, Mr Collins, Ohio's went blue last November. 
How can switching formats under these circumstances make any sense? I 
hope your current listeners will convince your advertisers to stay away from 
TPG (who is going to advertise on Mike Savage???). Don't go against the 
wishes of your listeners. Keep it progressive. My thanks for your time, John 
C Mt Rainier, Md. 
Ed used to be on television wringing the necks of geese on his outdoors 
show. An athlete, not a political expert. His show is mostly invited guests 
from the left. Good riddance. 
It is imperative that progressive radio continue in Ohio. It provides an 
alternative viewpoint to the right wing spin and venom that dominates the 
majoirity of the airwaves. Progressive radio is profitable as is evidenced by 
the high ratings that Ed Schultz garners from stations that presently carry is 
show. But don't take my word for it, check it out for yourself. I would 
suggsest that management in the Columbus and Cincinnati markets put 
people like Ed Schultz and Stephanie Miller up against Limbaugh, or 
Shawn Hannity, Savage or lngraham and watch who wins. My money is 
that the progressives will win the ratings and the advertising dollars. This is 
about a voice for all people not just the right wing minority, as was proved 
by thme results of the 2006 mid-term elections. Don't play politics with the 
peoples airwaves. Every radio station is required to document that they 
have served the "public interest" as a part of the renewal process for their 
station licenses. Progressive radio programming satisfies this "serving of 
the public interest" as it provides a diversity of programming and a diversib 

hlir 

ob 

5424 
4301 we aire mad as hell and will not suppon any sponser if this happens 

GARBAGE spewed by hate radio nitwits that divides this countly is EVIL, 
EVIL, 

3713 Don'!: give up hope Ohio! We took back what was ours in Madison and you 
can too. 

1042 Leave the current format as is!!!!!! 

ohn 

la1 

h e r  

'yldhorse 
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Columbus and decided that my ex-wife was actually asking if I was going to 
or!ganize in response to losing Progressive radio in Boston. Maybe in 
addition to advocating advertizers be lobbied about buying Spanish Music 
radio in Boston rather than buying Progressive talk programming, maybe in 
addition to advocating advenizers be lobbied, Ed Schultz might come 

ere IS a war on progressive 

longer have any reason to listen to that station and I told them why. YOU 

Ohioans tight to keep your progressive radio. And station owners and 
advertisers. There are far more 'steners out here than 

the station listened. I 
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ainstream progressive talk but we will not listen to conservative talk 
riymore because we are sick and tired of the never-ending anger and 
atred being spewed constantly on the multiple conservative talk programs 
which incidentally are a dime a dozen. We enjoy intelligent progressive 
Ik on a variety of subjects and interviews with members of both political 

:tition to keep free speech alive and well in Columbus 
l is is the only channel I listen to besides NPR occasionally. PLEASE do 
)t take it off the air!!!!!! So many people I know are listeninq also. 

lave made it a point to patronize advertisers on WTPG as have my 
friends. There will be no point any longer since we have no reason to lister 
to' 1230. Why would we listen to what we didn't listen to before? It's just 
going to be the same old thing we've had over the last years, and I just 
didn't bother. Thank goodness I got satellite radio for Christmas but I will 
miiss Stephanie. I can listen to her online, though. You see, you will make it 
inconvenient, but it will be possible, now that we're hooked, to listen 
anyway. I'd say that the coming years will bring big changes to companies 
like Clear Channel, and I'm pretty sure people will keep this memory alive 

Democrats. I certainly do not want to listen to the likes of Laura Ingraham, 
rush limbaugh etc ...... here I am getting toward retirement age, thinking a lot 
about where we will be living once we both retire, and if the powers that be, 
so to speak, in Central Ohio continue to tamp down a diversity of voices 

retirement. I ho 

iri our city do no own a computer and can only hear progressive talk on the 
radio. I called WSAl radio station after discovering the change in their 
format only to be told that no radio station in Cincinnati has a progressive 
radio talk show. Dose anyone think that it's odd for Ohio to turn back into a 
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believe that Clear Channel's decision is less a legitimate business 
Stephen decision than an attempt to stifle a liberal viewpoint in central Ohio. It is of a 

piece with similar actions taken or attempted in Madison, Wi. and 
Denying the listening audience to hear that viewpoint should be 

it is always about the almighty buck. I hope your pursuation 
station to lose its broadcastinq license. e 

. -  
air waves. However the station owner does have the "right" to program his 
staition as he sees fit, regardless of the potential revenue one format has 

er another. If you wish to own your own station and have your precious 
mat broadcast, then more power to you. Very Sincerely Gordon Lopez 
on't believe this! 1230 is the ONLY radio I listen to. I can assure you that 

I (and my friends) will not be listening to the new non-progressive format. 
The huge number of Democrats and other non-neo conservatives in Ohio 

ed Franken, Miller et al!!! 
link it's important because homosexuals like me deserve a voice, and 

progressive talk radio keeps me in touch with my gay feelings and socialist 
tals ... 
'st we lose Springer, now Stephanie Miller. Conservatives already rule 
2 airwaves in Ohio, why would we need another conservative radio 
ktiPlC'Ohio, we ARE the majority. In Ohio in 2006 almost 55% of the votes 
st for statewide and legislative races were cast for Democrats. In Central 

Ohio that number was over 58%. And while Ohio turns blue, Clear Channel 
decides that they "cannot sell" progressive radio here. They've pulled out of 
Cincinnati and are leaving in Columbus. We have to show that we want 

oqressive radio in Columbus and other Dlaces in Ohio. 

3 NOT ALLOW THIS TO HAPPEN! WE NEED BALANCED TALK ON 
i E  AIRWAVES!!! 

3 NOT ALLOW THIS TO HAPPEN! WE NEED BALANCED AND 

I listen to WTPG-1230am even MORE if they'd stop preempting Air 

e 

TRUTHFUL DIOSCUSSION ON OUR AIRWAVES!!! 

wa i l s1  
raemaekers 33073 Hands off our proqressive radio ..."I pete r. 

33461 Gentlemen You 00 not have the "riaht" to have oroaressive talk radio on the Gordon LoDez 

D 
Barbara 

julia 
Joe 

Dixie 

Russ 

Gerald 

Cavalieri 03826 
O'Malia 44126 Please do not get rid of Progressive Radio. We need something other than 

the conservative viewpoint, especially in Northeast Ohio. As an educated 
piofessional, it is imperative that people hear both ends of the issues and 
not just what the neo-conservatives want us to hear. 

McLemore 
Friend 

43220 Save the proqressive format! 
43054 Please leave the only good humor morning show in the Columbus area. 

Please, we know you are making money in this format because we do 
siipport your advertisers. 

for the people. 

aiid keep the Proqressive format. 

slation, puts on in place of liberal radio, I won't not be a listener. Gerald S. 

Wadsworth 

Childers 

Fogel 

43202 There's more than enough right-wing talk radio. We need a moderate voice 

43214 Dear Clear Channel: Please move WTPG out from under WTVN's control, 

43220 I listen to radio 1230 evefy morning, every day of the week. What ever that 

I IAmerica Radio proqrams for sports! Give me proqressive talk radio and 
Cassandra IWadsworth 143201 Inothing but! 

I I IFoqel 
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imily ]Fogel 143220 II have found a site enjoyable station that help clean my ears on the noise of) 

..... 

Carol 

Charles 
Andrew 

Michelle 
Matthew 
Susi 
Anthony 

know what these guys are thinking. They just want to trash everything 
they've built up and alienate all their listeners? How will going backwards 
suddenly make the station more popular? Ohio turns blue and 1230 turns 

know what these guys are thinking. They just want to trash everything 
they've built up and alienate all their listeners? How will going backwards 
suddenly make the station more popular? Ohio turns blue and 1230 turns 

pleode. Ckar Channel does not own the airwaves; you do. I stand with you 
in Madison, WI. And lest you think it's "not my business", here is an excerpt 
from Rev. Dr. Martin Luther King's Letter From a Birmingham Jail. "We are 
caught in an inescapable network of mutuality, tied in a single garment of 
d'estiny. Whatever affects one directly, affects all indirectly. Never again can 
we afford to live with the narrow, provincial "outside agitator" idea. Anyone 
who lives inside the United States can never be considered an outsider 
anwvhere within its bounds." 

43085 Please don't change the format, Progressive radio is the only thing that 
k(eeps me qoinq durinq my drive and throuqh out the day. Please Pretty 

43214 I am really upset to hear that you are changing the format for your radio 

Baddoo 

Seiler 91406 Please. 
Gilbert 

station. I have always enjoyed listening to progressive talk and now will no 
longer listen to your radio station if the change happens. I will find out who 
p u r  sponsors are with the new format and not patronize those particular 
businesses. 

Gomez 95120 
Ellis 53716 
Taylor 
Herrera 92832 

16148 Proqressive radio is important EVERYWHERE ........... 

Robert lBlackwell 143224 I 
Ann IDwver 153704 IEverv proqressive station that is swallowed up is silencing the voice of the 



contiiiue to be a patron of advertisers on GPG-1230am. 
Linda 85282 
man walser represent the people of your state and heed their concerns and 

radio station owners) sleep at night? I don't mean to start out slapping 
you i i i  the face ... but, where is your integrity? You have no care nor concern 
for the community that you serve? The USA has quickly become known as 
a corporate run country that has no care for the citizens. You, in this 
decision are another voice proving that to be true. God help you. Profits 

nean more than caring for those around you. 
,essive Radio is the wave of the future! These are public airwaves, and 

nbus, let's qet with it. Don't qo the way of Madison, Wisconsin. 
t believe it! Clear Channel blows! 

the format as it was. If I wanted to know what Jim Quinn, Laura 

IO needs representation among progressives in both parties. Come on, 

raham or Michael Savage spouts off about, I'd go to the Media Matters 

Alfred IJohnson 190630 lput proqressive radio back on the air 
Carl and b a n  Patten 195843 IWhat's the matter with YOU auvs??? Don't try to tell us it's a matter of . - .  

money - it's NOT! We are not stupid out here!!!! We do want progressive 
radio EVERYWHERE so that things are more evenly balanced. Give us a 
darn break - we know what you're trying to do. How about doing what your 
public - the MAJORITY wants? Progressives have a RIGHT TO SPEAK 

have a riqht to hear! Come on! Listen to your listeners! 
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i3716 

75211 
13229 

35401 

38226 

32845 

lam from Madison Wisconsin and Im on the mic. I didnt get an oportunity to 
voice out against the changes that were to occur our progressive talk radio 
so I vvill use yours. I support the ideas of the liberal media and feel that thier 
voice needs to grow so that we can correctly combat the neocons who own 
EVERYTHING. Please let me know if there is any other way I can show 
support for your's or any like minded individual trying to combat the 
weakness on the American air waves. 

Enough with the right-wing radio shoved down our throats. Ohio rejected 
those policies in November, please do not try to influence future votes by 
removinq proqressive radio from the airwaves. 
Democracy can't survive on only one opinion, one political party. It works 
for C'ommunist China but it doesn't belonq in this qreat nation. 
If the broadcast corporations do not make it their responsibility to produce a 
mix a'f views in their products, then government regulation is the only other 
optioin. Do the right thing, Clear Channel! There is obviously an audience 
for the progressive format so this is obviously not a business decision! Do 
the right thina Clear Channel! 
I am against changing the format of the Progressive Radio station. There 
are not enough progressive stations as it is  and the public has a right to 
hear our side. Lest you forget, we took over the Congress this year. There 
are more of us out there than you think and I am sure the advertisers are 
well aware of that now. 
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majoirity. In Ohio in 2006 almost 55% of the votes cast for statewide and 
legislative races were cast for Democrats. In Central Ohio that number was 
over 58%. And while Ohio turns blue, Clear Channel decides that they 
"cannot sell" progressive radio here. They've pulled out of Cincinnati and 
are leaving in Columbus. We have to show that we want progressive radio 
in Columbus and other places in Ohio. We ask all visitors to this site to sign 
the petition and state why they believe progressive radio is important in 
Ohio. Show radio station owners and local advertisers that you are willing to 
take ;a stand to D rotect D roaressive rad io in Ohio. 
Your people have spoken at the polls. Take note. I drove through Ohio and 
the only talkshows that were broadcasting were the right wing nut jobs that 
are on the out. Give your people what they want--giving the airwaves back 
to the right talking point nut jobs that do not offer mainstream ideals and 
suppress the maioriw is a step backward for your state. 
I'm fighting for progressive radio in Ohio and every state. We need 
progressive voices and have ENOUGH oportunities to hear all of the other 
voices and sports. I support the advertisers here in Seattle who advertise 
on AM 1090, and I tell them that I hear their ads on 1090! Don't take away 
our vjoice! 
Anywhere in Ohio you can scan the radio dial and run across several right 
winq talkers. I want an alternative! 
There already is a shortage of progressive talk stations in Ohio. In Toledo, 
on a !good day, you MIGHT be able to get PART of a program from a 
Michiqan station, MAYBE. That's it. We need more fairness in radio. 
Will tlie Toledo Blade be the last Ohio operation to call these Republicans 
out fcir the criminals they are? 
The airwaves belong to the public, not to Clear Channel. Print and 
broadcast media are concentrating into fewer and fewer hands. AS Ohio 
demonstrates a centrisVliberal preference, Clear channel replaces mostly 
rationial progressive voices with right wing nut cases! This is an 
irresponsible bias. As a former Ohioan, I do not want to se my naive state 
dewived of an information balance. Do not let this haDDen! 



has d'one to the state and the good people 

Dearborn is 1310AM. But progressive radio is a matter of fairness. The 

d respect. Progressive radio has 
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